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LINK TO RESOURCES

http://www.symbaloo.com/mix/fakenewsresources
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Where does “Fake News” fit into our role?

The release of the Australian Curriculum has posed a challenge tor teacher librarians
who advocate the necessity of integrating information literacy into the curriculum, as
while the Australian Curriculum supports development of inquiry skills there is no
specific mention of information literacy. Teacher librarians need refer to the general
capabilities, particularly Critical and Creative Thinking and ICT Capability (ACARA, 2013),
when collaborating with colleagues as these learning areas support inquiry based

learning and digital literacy skills (Bonnano, 2011},

“lherole of the'leacher Librarian: Current and future pathways” - Stephanie Pritchard, 2015



http://thinkspace.csu.edu.au/blogbystephanie/2015/05/02/the-role-of-the-teacher-librarian-current-and-future-pathways/
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New skills

One of the innovative features of the Australian Curriculum is the embedding
of general capabilities in learning area content.

The application of the general capabilities in the learning areas offers many
opportunities for teacher librarians to collaborate with learning-area teachers.
For example, one of the capabilities most strongly represented across all
learning areas is Critical and creative thinking. It draws on many of the
skills and processes teacher librarians would recognise as integral to
information literacy, including:

SCIS | An introduction to the Australian Curriculum



http://www2.curriculum.edu.au/scis/connections/an_introduction_to_the_australian_curriculum.html
http://www2.curriculum.edu.au/scis/connections/an_introduction_to_the_australian_curriculum.html
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posing insightful and purposeful questions

suspending judgement about a situation to consider the big picture and
alternative pathways

generating and developing ideas and possibilities

analysing information logically and making reasoned judgements

evaluating ideas, creating solutions and drawing conclusions

assessing the feasibility, possible risks and benefits in the implementation of their
ideas

reflecting on thinking, actions and processes

transferring their knowledge to new situations.

SCIS | An introduction to the Australian Curriculum



http://www2.curriculum.edu.au/scis/connections/an_introduction_to_the_australian_curriculum.html
http://www2.curriculum.edu.au/scis/connections/an_introduction_to_the_australian_curriculum.html
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By Fake News are
we referring to
Digital Literacy or
Media Literacy?
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Teens are getting almost all of their news from Snapchat and
Twitter these days

RINA GUELEWSK

O e S D R

“Through speaking with a few teens, Tech Insider discovered that they aren’t going to specific news sites to
pick and choose articles to read, but rather checking certain apps where the news has been preselected for

them.
And no, not Facebook — the majority of teens we spoke with said they rely on Snapchat and Twitter.”

Read more at https://www.businessinsider.com/how-do-teens-get-
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“According to survey results made public by Variety,
44% ot Snapchatters who use the Live Story and
Discover features do so at least once a day.

And 30% of users use the app as their primary means
of getting information about the 2016 presidential
campaign.”
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Media Literacy: cnitical Digital Literacy: personal,
engagement with mass meda technological. and intellectual skills
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Five Key concepts for media literacy

e All media messages are constructed.

e Media messages are constructed using a creative language
with its own rules.

e Different people experience the same message differently.
e Media have embedded values and points of view.

e Most media messages are organized to gain profit and/or
power.

Centre for Media Literacy via Joyce Valenza



http://www.medialit.org/
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Competencies for
Media and Digital Literacy

Competencies for
Digital Literacy

Media Literacy: critical



http://mediasmarts.ca/digital-media-literacy/general-information/digital-media-literacy-fundamentals/intersection-digital-media-literacy
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Difference between Digital and Media 3%
Literacy?

e There is an overlap

e We are really talking about literacy in general

e Ability to think, create, learn, write and express
ourselves across whatever platform we get our
information from

e Need to get partner teachers we work with to think of
literacy as one big thing, incorporating all the different
types of “new” literacies
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Joyce Valenza’s Blog Post (IC3)
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“...1t has always been up to the
reader or viewer to make the
reliability and credibility
decisions. It is up to the reader
or viewer to negotiate truth.”
- Joyce Valenza
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Word Choice

e What can we learn by thinking hard about word choice?

e Journalists carefully construct their articles using word
choices, e.g. Freedom fighter vs terrorist; Suffragette -
terrorist or heroine? Refugee vs Immigrant

e Word choices are important

e Choose 2 articles on same topic and look at differences word
choice makes

e Right, centre and left definitions of some word choices
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e Not all news is western. Need to mix up news
article, e.g. put an article from UK next to article
from another country

e What does news look like when not reported in
Australia?
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Triangulation - Joyce Valenza

e Can you corroborate your information?

e If only in one source or disagreed with in other
sources, this should send up red flags

e Check in a few different news sources to see if you
can check your information. Not hard to check facts.
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POST-TRUTH

post-truth adjective

Relating to or denoting circumstances in which
objective facts are less influential in shaping public

opinion than appeals to emotion and personal belief.
©.00]
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A recent Stanford Graduate School of Education report, Evaluating Information: The Cornerstone
of Civic Online Literacy assessed the news literacy of students from middle school through college.
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OF CIVIC ONLINE REASONING
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“Over the last year and a half, the Stanford History
Education Group has prototyped, field tested, and
validated a bank of assessments that tap civic online
reasoning—the ability to judge the credibility of
information that foods young people’s smartphones,
tablets, and computers.

Between January 2015 and June 2016, we
administered 56 tasks to students across 12 states. In
total, we collected and analyzed 7,804 student

929 S STANFORD
responses. H’gs-ro RY

EDUCATION crou
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“Overall, young people’s ability to reason about the
information on the Internet can be summed up in one word:
bleak.”

“Never have we had so much information at our fingertips.
Whether this bounty will make us smarter and better
informed or more ignorant and narrow-minded will depend
on our awareness of this problem and our educational
response to it. At present, we worry that democracy is
threatened by the ease at which disinformation about civic
issues is allowed to spread and flourish. H«ﬁST ORY

EDUCATION croue
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Stanford History Education
Group Recommendation

e Teach students about Sponsored Content.

e They should know what that language means
as early as elementary/primary school so that
they can recognise what an advert is in an
online format.

STANFORD

ASTORY

EDUCATION croup
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Cn March 11, 2001, there was a large nuciear disaster at the Fukushima Daiichi
Nuclear Power Plant in Japan. This image was posted on imgur, a photo
sharing website, in July 2015

imgur =
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mastery in this
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STANFCRD

TORY

Does this post provide strong evidence about the conditions near the ¢
Fukushima Daiichi Power Plant? Explain your reasoning EDUCATION FROVE




WASL A

Stanford History Education Group
Recommendation

e Teach students to ask:
“Where did this document I am looking at come
from?”

e Use Five Key Questions for Media Enquiry
(based on previously mentioned 5 Key Concepts)
of provided by Center for Media Literacy

HASTORY

EDUCATION sroue



http://www.medialit.org/reading-room/five-key-questions-form-foundation-media-inquiry
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Stanford History Education Group
Recommendation

Students need more instruction on how
to navigate social media.

HASTORY

EDUCATION sroue
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